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The University

Established in 1857, the University of Calcutta is one of the oldest and greatest seats of higher
learning of India. The founding of this ingtitution marked the beginning of modern higher
education and enlightenment in the country.

With 62 post graduate teaching departments spread over ten academic campuses in and around
Kolkata and 217 affiliated undergraduate colleges, the University is aso the largest and most
diversified academic institution in the country.

Numerous eminent scholars and academics owe their success to the University. So also do many
others in various walks of life; be it science and technology, business and bureaucracy, art and
culture, or sports and politics. It boasts, most deservingly, of the highest standards of teaching,
learning and research, both at the national and international levels.

Vice- Chancellor: Prof. Suranjan Das

Pro Vice- Chancellor (Academic): Prof. Dhrubojyoti Chattopadhyay
Pro Vice-Chancellor (B A & F): Prof. Tapan Kumar Mukherjee
Registrar: Prof. Basab Chowdhury

The Department

The post graduate department of Business Management was formed in 1985 with a view to
fostering value based management education and research in order to the country’s growing need
for qualified and efficient managers and management academics.

The department is Calcutta University’'s own Post-Graduate department — opposed to other
affiliated management institutions — that offers full fledged two year full time degree course in
Business Management. The degree given is Masters in Business Management (MBM). The
department has also launched Masters in Human Resource Management (MHROM) from the
year 2008. Within a short period the department has established itself firmly and distinctively in
the world of management academics and professionals ever since the beginning, the department
has grown steadily and expanded its gamut of academic activities and interactions with business
and industry.

Academic Programs
In consonance with its goals and objective, the department undertakes the following diverse
programs that are designed in conformity with the contemporary academic and profession
scenario in Indian society.

Masters in Business Management (MBM )| State Sponsored]

Masters in Human Resource Management (MHROM) [ Self-financed]

Ph. D. Programme

Environment Management Research Programme

Research Project and Consultancy Programme

Faculty Refresher Programme

‘Summer Project’ Programme [for both MBM & MHROM Students]



MBM/MHROM Programme

Objectives: The MBM/MHROM programme imparts knowledge and training to aspiring young
people in the theory and practice of Management. Our efforts are also geared to incul cate among
the students a sense of accountability responsibility, flexibility and ethics. The department lays
specia emphasis on imparting conceptual and analytical tools necessary to solve a wide range of
management problems. The course helps to build up long term vision and strategic thinking.

The MBM Programme (State subsidized)
Under the MBM programme, it is not just the future managers who are groomed; instead, we
prepare professionals with social responsibility and an inherent sense of business ethics.

The Masters in Business Management is a two-year full time post graduate programme
culminating with the student obtaining a Post Graduate degree in Business Management awarded
by the University of Calcutta. The present intake for this programme is 33 students.

The Selection Procedure: Till 2004 the department used to have its own selection procedure.
Presently candidates are being selected through CAT. Short listed candidates will have to appear
for a Group Discussion (GD) and Personal Interview (Pl) conducted by the department for final
selection. The minimum qualification for admission to the programme is a Bachaors Degree
with  Honours in  Arts/Science/Commerce/Engineering and  Technology/Medical
Science/Professional Courses/ or its equivalent from any University recognized by the University
of Calcutta.

Course Structure: It isdivided into 4 (four) semestersin its 2-year duration. In Semester | & |1
a complete synopsis of management fundamentals is taught in methodical manner. The syllabus
of Semester | & Il is divided into 32 modules of 50 marks each aggregating to 1600 marks. The
Semester Il & 1V is devoted for speciaization in various fields. Each student has to take dual
speciaizations (major and minor) from a range of different fields. The major consists of 20
modules and the minor of 8 modules of 50 marks each respective. 100 marks is allotted for
project work, 50 marks for Project viva and 50 marks for General viva which is compulsory for
every student undergoing the course. In Semester 11 & IV tota marks allotted is 1600. The
complete course is a blend of the theoretical and practical aspects relevant in today’s work
environment.

The MHROM Programme (Self-financed)

The Masters in Human Resource Management is a two-year full time post graduate
programme culminating with the student obtaining a Post Graduate degree in Human Resource
Management awarded by the University of Calcutta. The present intake for this programmeis 30
students and course fee is Rs. 50,000/- per candidate per annum.

The Selection Procedure: Presently candidates are being selected through CAT. Short listed
candidates will have to appear for a Group Discussion (GD) and Persona Interview (Pl)
conducted by the department for final selection. The minimum qualification for admission to the
programme is a Bachalors Degree with Honours in Arts/Science/Commerce/Engineering and



Technology/Medical Science/Professional Courses/ or its equivalent from any University
recognized by the University of Calcutta.

Course Structure: It isdivided into 4 (four) semestersin its 2-year duration. In Semester | & |1
a complete synopsis of management fundamentals from Human Resource point of view is taught
in methodical manner. The syllabus of Semester | & 1l is divided into 28 modules of 50 marks
each and 2 term papers aggregating to 1600 marks. The Semester 11 & 1V is devoted for
advanced studies in Human Resource Management specialization. The semester |1l consists of
14 modules of 50 marks each and 1 term paper aggregate in 800 marks and semester IV consists
of 12 modules of 50 marks each and 100 marks for project work, 50 marks for Project viva and
50 marks for General viva aggregating 800 marks. The complete course is a blend of the
theoretical and practical aspects relevant in today’ s work environment.

For both the programmes:
Summer Training: It is designed to expose the student to the corporate work environment

Final Placement: It is mechanism in which the outgoing students find appropriate jobs by direct
interface with the industry. The Placement Officer looks after entire placement procedure.
Placement is done through on-campus interviews.

The Faculty:
(a) Full Time
Name of the Teacher Designation | Qualification. Specialization
Dr. Ratan Khasnabis Professor M.A, Ph.D. Economics
Dr. Rangjit Chakrabarty Professor M. Sc. Statistics

Ph.D.
Dr. Sitanath Mazumdar Professor B.E, M.E., M.B.A, | Systems &

Ph.D. Marketing
Mr. Arabinda Reader M. Stat., M. Phil., | Statistics and
Bhattacharyya FDP(IIMA) Marketing
Mr. Nabinananda Sen Reader M.A. Economics
Ms. Mahua Bhattacharyya | Reader M.A. Economics
Dr. Suvasis Saha Reader M.B.M., Ph.D. Marketing
Mr. Anandamohan Pal Selection M.Com, C.A. Finance

Grade
Lecturer

Dr. Rangjoy Bhattacharya | Reader M.A., Ph.D. Economics
(onlien)
Dr. Sarmistha Banerjee Reader M.Com., B. Ed., | Finance

FICWA., Ph. D.




(b) Guest Faculty

SL. No. | Name of the Faculty Department /Organization
1. Mr. Ashish Sana Lecturer, Department of Commerce, Calcutta University
2. Ms. Kanika Mukherjee Reader, Department of Commerce, Calcutta University
(Chatterjee)
3. Prof. Malayendu Saha Reader, Department of Commerce, Calcutta University
4, Dr. Subhasis M ukheji Reader, Department of Bio-Physics, Molecular Biology,
Genetics, Calcutta University
Mr. Raj Gopal Sen Internal Auditor, Calcutta University
Mr. Arindam Banik Assistant Secretary, UCAC, Alipore Campus, Calcutta
University
7. Ms. Rita Basu Asstt, Professor, NCE, Jadavpur University
8. Dr. Manindranath Roy Professor (Retd), Manindra Chandra College, Kolkata
9. Dr. T. N. Basu Consultant
10. | Mr. Asim Biswas Sr. Lecturer, Vidyasagar Mahavidlaya, Masat, Dt-
Hooghly
11. | Ms. Zeenat Sayeed Visiting Faculty, Police Training College, Barrackpore,
24-Pgs (North)
12. | Mr. Kayan Roy Professor, IISWBM, Kolkata- 73
13. | Mr. Subrato Basu Head, Information Technology & Marine Engg.
14. | Dr. Kalyan Mitra Sr. Faculty, Marine Engineering & Research Institute,
Kolkata
15. | Mr. Dilip Dutta Director, Sayantan Consultant Pvt. Ltd
16. | Mr. Subho Bhaduri CEO, SKB Adverrtising Agency
17. | Mr. Subhas Bhattacharya Future Business School
18. | Mr. U. Roy Director (Finance), Nicco Corporation Ltd. Kolkata
19. | Dr. Anjan Chakraborty Director, Allwave Consultancy
20. | Prof. Ashish Banerjee Professor, Indian Institute of Management, Calcutta
21. | Prof. Ashish Bhattacharya Professor, Indian Institute of Management, Calcutta
22. | Prof. Abhijit Mitra Professor, Dept. of Sociology, CU
23. | Dr. Chintaharan Sengupta Reader, Teacher-in-charge, Sri Chaytanya College of
Commerce, Habra
24. | Mr. Avijit Bhattacharya Manager, Tata Consultancy Services
25. | Dr. IshitaLahiri Reader, Department of Business Adminisgtration, Kalyani
University
26. | Dr. Manas Sanya Reader, Department of Business Adminisgtration, Kalyani
University
27. | Dr. Ratna Sen Professor, EIILM, Kolkata
28. | Prof. K. K. Chowdhury Director, Army Institute Kolkta
29. | Mr. Rupen Basu Mallick Asstt. Professor, B.E.College Shibpur, Howrah
30. | Dr. Dibyendu Kr. Banerjee B E SCollege
31. | Mr. Shuvendu Mazumdar Professoor, Viswa-Bharati
32. | Mr. S K. Pain Placement Officer, Dept. of Business Management, CU
33. | Dr. Sandip Roy Chowdhury Sr. Reader, ICFAI Business School
34. | Mr. Amit Biswas Advisor, (Planning & Development), Indian Association

(Hon. Guest Lecturer)

for the Cultivation of Science, Jadavpur, Kolkata -32




Facilities

Libraries. The Central Library of the University is well-equipped with books and journals to
meet the needs of management students. The department library has exclusive reading rooms for
teachers/scholars and students, officering reference books available on a wide range of subjects,
including encyclopedia, dictionaries, gazettes, Govt. publications, World Bank publications, etc.
Newspapers and periodical collection of the library covers various current affairs and a wide
range of specialized subjects.

Students have access to about 1, 95,000 books and over 300 journals both Indian and Foreign in
the library. The number of subscribed newspapers is about 20. The library caters to the needs of
post graduate students, researchers, public and private sector managers, professiona groups and
academics.

Facilities are available to the students for having photocopies of relevant portions of books and
journals, subject to copyright restrictions.

Computer Set-up: The department has two sophisticated computer rooms with a number of
servers and PCs with multi-terminal facilities and a number of Management Systems Packages.

The department is equipped the LAN setup (Windows NT and Novell Internet ware). The
department’ s computer set-up offers a range of Programming Environments (MS Visua Studio,
RDBMS, C & C++ compilersetc.) The LAN set-up provides adequate exposure to networking.

The computer centre also offers several Statistical Packages, CASE tools and project
management software, e-commerce packages relevant for management study and for undertaking
research study as well as multimediafacilities.

The computer centre conducts hand-on practical sessions for students of all current courses. The
centre also conduct management development programmes on computer applications,
maintaining an exhaustive data-base of functiona areas of the department, which is extremely
useful to the department’ s faculties and the students.

The student - terminal ration is 2:1 and the internet facility is provided to all the terminals from
10 amto 7 pm.

Teaching Aids. The Department is equipped with audio-visual facilities for the reproduction of
teaching material and other outputs of the department. Conceived as an interactive symbiotic
process, teaching in the course is conducted primarily on lecture-discussion basis, supplemented
by case analysis. The department has provisions for audio-visual aids and to her equipment like
overhead projectors, dlide projectors, video recorders, tape recorders, film projectors and
computer for use by faculty and students.



I nterface with the Industry

The department lays special emphasis on a healthy interaction with industries. These varied
interactions have immensely enriched management education and research in the department
besides playing a pivotal role in placement of our students.

The department periodically organizes seminars and workshops presented by noted academicians
and leading professionals of the industry. These interactive sessions provide a platform for the
amalgamation of views over key contemporary iSsues.

Every year the department with assistance from MBMSC (MBM Students' Council) organizes
its annual rendezvouss CONCOURSE, a day-long seminar that addresses fundamental issues
pertaining to business and industry.

Our family

The department takes pride in performing and achievements of its students in their professiona
arena. Our students are well placed in various industries and have carved a niche for themselves.
Ever since our first batch passed out in 1979, our alumni have been steadily growing and it is
encouraging to note that many of them still participate in the seminars and workshops organized
by the department.

As a part of the programs launched on completion of the first decade of the department, our
alumni formed the Cal cutta University Management Alumni Association (CUMAA).

The present batch of students of the department constitutes the MBM Students' Council. Along
with the CUMAA, the MBM SC works together accomplishing various departmental programs.
Some of the annual features organized by the council are:

Concourse, an annua day-long seminar, which addresses some of the important
contemporary economic and managerial issues

The annual reunion celebration of the department

The department Placement Programme which is conducted with active participation from
the council

Besides these, the MBM SC also assists in organizing department seminars and workshops. Our
aumni have been giving us regular feedback and support for summer project and final
placements. Hope that the passed out students of MHROM programme would join Calcutta
University Management Alumni Association (CUMAA) in due course.



I ndustry Recognition

The department’s glittering alumni are spread al over the country at various prestigious

corporate houses. List of corporate recruiters are given below.

The Corporate Recruitersfor summer project/final placement:

A P Software Ltd

Chloride Industries Ltd

AB Software Ltd CITI Bank

ABN AMRO Bank Clarion Advertising Services

ABP Ltd CMC Ltd

Airtel Coadl IndiaLtd

All India Technologies Coates of IndiaLtd

Allahabad Bank Cognizant Technologies
Allwyn-Voltas Ltd Creative Ltd

AxisBank Dabur IndiaLtd

B K Group of Industries DCM Data Products Ltd

BSI Dey’'s Chemical Industries Pvt Ltd
Balmer Lawrie & Co Dey’ s Medica StoresLtd
BatalndiaLtd Divexions

Berger Paints Duckback Information Systems Pvt Ltd
Bhaskar TeaLtd Duncans

Bico Lawre E-force

Birla Jute Industries Ltd ELF Lubricants

Bidleri Beverage Pvt. Ltd Elly-Lily Pharmaceutical

BOC IndiaLtd Emami

BPL IndiaLtd EME Industries Ltd

Britannia Pvt. Ltd

Escorts Finance

Brooke Bond India Ltd

Eveready Industries Ltd

Cadlcutta Soft Drinks Pvt Ltd

Exide Industries Ltd

CAPEXIL Ltd

Federation of Indian Export

CD Requisearch Ltd

Frittoly IndiaLtd

Centra Cod Fidd Ltd

Garware marine Industries Ltd

Century Cement

GE Capitals

CESC Ltd

GEC of IndiaLtd

GenesisIndiaLtd

Microsoft India Ltd

Genius Consultant

Millennium Software Ltd

Gillete

Gujarat Ambuja Ltd MMC Export Ltd
Haldia Petro-chemicals Ltd MMTC

Hayens Ltd Mode Cement Ltd
HDFC MSTC Ltd

Hindalco Mudra Communications

Hindustan Cables

National Insurance Co

Hindustan Motors Ltd

National Stock Exchange India Ltd

Hindustan Petroleum Corporation

Nestle India Ltd

Hindustan Zinc Ltd

Nicco Ltd




Hindusthan Copper Ltd PEC

HP Reliance Industries Ltd
HSBC Reliance Money

HTA Ltd Saregama IndiaLtd

IBM Shaw Wallace Ltd

ICCI Siemns India Ltd

IDBI Signotron India Pvt Ltd
IFB Leasing & Finance Ltd Sony

Indian Airlines SRF Finance Ltd

Indian Oil Corporation Standard Chartered Bank
Indian Y easts Co Standard Chartered Bank
Indo Burma Petroleum SWIL Ltd

Infar India Ltd Syngenta India Ltd
ITCLtd Systems Solution Ltd
Jobs Ahead Com Taj Bengal Group of Hotels
Kesoram Industies Ltd TCG Software

Kotak Ltd TCSLtd

Kotak Mahindra

TechnaDiginal Services Pvt Ltd

Laboratories Gernier Ltd

Thomas Cook

Linc Pents and Plastics Times Group

Lintas TISCOLTD

Lovelock Lewis Titan India Ltd

L B Jha& Co Tractor IndiaLtd

M B Technosoft Turnkey International Ltd
Magma Leasing UBEST

Manjusree InfoTech UFB Ulka

Marg (ORG-Marg) Usha Martin Telcom
Marico Industris Ltd Vedika Software

Marketing Forfes Mktg & M.
Consultant

Volvoline Cummins Ltd

McCann-Ericsson India Webcon Ltd
McNeil & Magar Ltd Webel Nicco
Mecon Wipro Information
Metal Junction Wockhardt Ltd




An Integrated Curriculum

MBM Programme

PAPER NO. TITLE MODULES
CP-101 Management Principles, | = Management Principles
Process. Il = Management Process
CP-102 Organisation Behaviour and | | = Organisation Behaviour
Management of Change Il = Management of Change
CP-103 Managerial Economics—| | = Micro Economics- |
(Micro) Il = Micro Economics— Il
CP-104 Managerial Economics— || | = Macro Economics- |
(Macro) Il = Macro Economics — I
CP-105 Statistical Methods | =Statistics for Managerial Decision —1
Il =Statistics for Managerial Decision — 11
CP-106 Accounting for Managers | = Financial Accounting
I = Cost Accounting
CP-107 Ecology, Ethics and Business | | = Ecology & Business
Il = Business Ethics
CP-108 Fundamental of Computers | | = Introduction & Basics of Computer
Hardware
Il = Programming Principles & Business
Data Processing
PAPER NO. TITLE MODULES
CP-201 Business Environment | = Non Economic Environment
I = Economic Environment
CP-202 Business Policy and | = Business Policy
Strategic Management Il = Strategic Management
CP-203 Financial Management | =Financial System
Il = Financial Decision Process
CP-204 Marketing Management | = Marketing Management - |
Il = Marketing Management — |1
CP-205 Production Management & | = Production Management
Operations Research Il = Operations Research Techniques
Techniques
CP-206 Human Resource | = Human Resource Management — |
Management Il = Human Resource Management — |1
CP-207 Research Methodology & | = Research Methodol ogy
Econometrics Il = Econometrics
CP-208 MIS and Computers | = Management Information System (MIS)

Applications

[l = Business Communication




OPMKT —301 | Consumer Behaviour Module | = Consumer Behaviour- |
Module Il = Consumer Behaviour |1
OPMKT —302 | Advertising Management | Module | = Advertising Management — |
— (1) & SalesPromotion— | Module Il = Sales Promotion —1
(1)
OPMKT —303 | International Marketing Module | = International Marketing &
International Business
Module Il = Trans Nationa Corporation in
International Market
OPMKT —304 | Sectora Marketing Module | = Non-profit Institutions
Management Module Il = Rural Marketing
OPMKT —305 | Strategic Marketing & Module | = Strategic Marketing
Services Marketing Module Il = Service Marketing
OPMKT —306 | Industrial Marketing Module | = Industrial Marketing
Module Il = Logisticsin Marketing
OPORS - 301 | Quantitative | = Linear Programming, Transportation and
Techniques and Assignment Problems
Control —| Il = Inventory Management and Game Theory
OPORS —302 | Application Software | | = Structured Systems Analysis and Design
Devel opment Il =DBMS
OPORS - 303 | Advanced | = Advanced Mathematics
Mathematics, Network | Il = Network Analysis & Project Management
Anaysis & Project
Management
OPORS - 304 | Reliability, | = Reliability Theory
Sequencing & Il = Sequencing & Replacement Model
Replacement Model
OPORS - 305 | Principles of | = Principles of Operating Systems
Operating Systems Il = Data Structure & Algorithms
and Data Structure &
Algorithms
OPORS - 306 | E-commerce | = E-commerce Programming Languages
Programming I1 = Development of Internet Applications
Languages &

Devel opment of
Internet Applications




OPFM — 301 Accounting for | | = Management Accounting
Management I1 = Management Control System
OPFM — 302 Indian Financial | | = Financial Institutionsin India
System Il = Financial Market & Instruments
OPFM — 303 Financial | = Economics & Management of Financial Services
Economics Il = Financial Derivatives
OPFM — 304 Cost | = Advanced Costing
Management Il = Working Capital Management
OPFM —305 Tax | = Income Tax Laws
Management Il = Tax Planning
OPFM — 306 Project | = Project Management & Control —1
Management & | Il = Project Management & Control —II
Control
OPHRM -301 | Managing Module | = Interpersonal Relationship
Interpersona & | Module Il = Group Dynamics
Group Process
OPHRM —302 | Human Resource | Module | = Man Power Planning
M anagement Module Il = Selection & Recruitment
OPHRM —303 | Labour Module | =Wage Theory
Economics Modulell Characteristics of Labour in Less
devel oped Countries
OPHRM —304 | Management of | Modulel = Industrial Relations
Industrial Module Il = Trade Unionism
Relations
OPHRM —305 | Cross& Global | Modulel = The Role of Culture
Human Resource | Module Il = HRM in the Modern Era
Management
OPHRM —306 | Human Resource | Module | = Human Resource Accounting

Accounting &
Compensation
Management

Module Il = Compensation Management




OPMKT —401 | Sales Management & Module | = Theories of Selling &
Retall Management Management
Module Il = Retail Management
OPMKT —402 | Market research & Module | = Sampling Techniques
Assessment Module Il = Market Share & New Product
Decision Theories
OPMKT —403 | Market Forecasting Module | = Trends & Forecast
Techniques Module Il = Box — Jenkins Models& other
forecasting techniques
OPMKT —404 | Advertising Management | Module | = Advertising Management — I
—(II) & SalesPromotion — | Module Il = Sales Promotion-I: Integrated
(D) Promotion & Public Relation
| |
OPORS—-401 | Productionand | | = Production Management Principles
Operations I = Operations Management Principles
M anagement
Principles
OPORS—-402 | Programming | = Programming Language C++
Languages & [1 = Computer Networking Principles
Computer
Networking
Principles
OPORS—-403 | Quantitative | = Non Linear Programming, Integer Programming,
Techniguesand | Goal Programming, Stochastic Programming
Control — 11 I1 = Queuing Theory
OPORS-404 | Structured | = Structured Query Languages
Query Il = Software Engineering
Languages &
Software
Engineering
| |
OPFM —-401 Financial | = Financial Decision Analysis
M anagement Il = Strategic Finance
OPFM —402 Investment | = Investment Environment
Management Il = Security Analysis
OPFM —403 International | = International Finance-I
Finance Il = International Finance-lI
OPFM —404 Portfolio | = Bond Analysis & Management

M anagement

I = Portfolio Management




OPHRM —401 | Human Resource | Module | = Development & Training
Devel opment Module Il = Evaluation & Appraisal
OPHRM —402 | Human Resource | Module | = Counselling
Counselling & Module Il = Disciplinary Activities
Discipline
OPHRM —-403 | Lega Module | = Industrial Law
Framework Module Il = Labour Welfare Measures
Governing
Human Relations
OPHRM —404 | Industria Module | = Industrial Psychology

Psychol ogy

Module Il = Industrial Sociology

CP 405 = Project Work
CP 406= Project Viva (50 marks)
+ General Viva (50 marks)
Note: CP = Compulsory Paper
OPORS = Optional Paper Operation Research & System Analysis
OPFM = Optional Paper Financial Management
OPMKT = Optional Paper Marketing Management
OPHRM = Optional Paper Human Resource Management

MHROM Programme

Number | Title Modules
Semester —|
Paper 101 | Managerial Economics | | —Micro Economics
I1 — Macro-economics & economic policies
Paper 102 | Business Environment | — Business Environment
I — Labour Economics
Paper 103 | — Management Principles
Management Principles | || — Management Process
& Process
Paper 104 | — Organisation Theory
Organization Behaviour | || — Management of Change
Paper 105 | Interpersonal Behaviour | | — Group Dynamics
I — Organisation Communication
Paper 106 | Manageria Statistics | — Descriptive Statistics
[ — Probability, Probability Distribution &
Inference
Paper 107 | Applied Statistics & | — Sample Survey
Research Methodology | Il — Research Methodology
Paper 108 | Term paper




Semester

Paper 201 | Corporate Management | | — Corporate Planning & Strategy
I — Operations Management
Paper 202 | Functional | — Financial Management
Management Il — Marketing Management
Paper 203 | Management | — Principles of Accountings
Accounting Il — Cost and Management Accounting
Paper 204 | MIS [ —MIS |
Il - MIS - Il — Computer Applications
Paper 205 | Basic Human Resource | | — Human Resource Planning
M anagement Il — Recruitment & Selection
Paper 206 | Employee Relations | — Employee Relations — Systems
I1 —Wage Theory, Trade Unionism, Collective
Bargaining
Paper 207 | Environmental I- Ethics, Ecology & Business
M anagement [1- Environmental Management
Paper 208 | Term Paper
Semester — 11
Paper 301 | Advanced Human | -Development & Training
Resource Management | Il — Performance Management & H.R. Audit
Paper 302 | Industrial Relations | — Counselling
Il — Discipline
Paper 303 | Employee Relations I- Collective Barging and Negotiations Skills
I — Managing Employee Relations [ consultation,
cooperation, grievance handling, Participation]
Paper 304 | Performance & Reward | | — Evaluation & Appraisal
I — Compensation Management
Paper 305 | Talent Management & | — Talent Management
TQM Il — Total Quality Management
Paper 306 | HRIS & OD | —HR Information System
I1 —Organisation Development & Design
Paper 307 | Strategic & Sectoral I- Strategic H R Management
HRM I1- Sector Specific Management
Paper 308 | Term paper




Semester -V
Paper 401 | Lega Environment — | | — Lawsrelating to Establishments |
Il — Laws relating to Establishments 1|
Paper 402 | Lega Environment —I1 | | - Lawson Industrial Relations
Il — Laws relating to Social Security
Paper 403 | Industrial Psychology & | I-Industrial Psychology
Sociology [1- Industrial Sociology
Paper 404 | Labour Welfare | — Labour Welfare Measures
Il — Management of Safety & Health
Paper 405 | Labour & Role of I-Labour Rationalization
Culture [1- Role of Culturein HRM
Paper 406 | Contemporary HRM I-Human Resource Accounting
[1-International Human Resource Management
Paper 407 | Project Work
Paper 408 Module—1 —Project Viva (50 marks)

Module—11 —General Viva (50 marks)

Ratings of the Department by Different Independent Bodies

A*

Level 3

Source: Business India, October 14-27, 2002

A*

Level 1

Source: Business India, September 29 to October 12, 2003

38" Ranked by Interface with the Industry

Source: Indian Management, January 2003

32" Ranked Amongst All Business Schools
o Amongst The University Management Departments

Source Business World, December - 2007

Acclaimed as Centre of Excellencein Research

UGC SAP DRS1 (1999-2004) the Advisory Committee




Application Form

Seria No. CAT Registration No.

Price: Rs.1000/- CAT Centre Code

]

UNIVERSITY COLLEGE OF BUSINESS STUDIES
UNIVERSITY OF CALCUTTA

Affix here one
passport size
Photograph

by......... Alipore Campus. 1, Reformatory Street (dluly attested)

Calcutta-700027

A. L (QFUlName.........coiei e, BM/F..oi
(in block letters) (Surname) (First name)
(c) Nationality...........coocvveveeee oo (A) SC/ST oo
(e) Dateof Birth..........c.ocoveiiiiinnnn, (f) Married/Single...........ccovennnn.
2. (a) Father JGuardian’ SNamME. ........ccv vt e e e e
(b) Occupation..........cccvevvevieinaannnn. (c) Gross Income (per month) Rs........
(d) OffiCE AAIESS. .. . et e e e e e e e e e e e e
@ PIN.....oe (F) TEl. NOJFaX ..o
3. MailiNg AdAreSS. .. ....oee e e e e e e e

T = | P Tel.NO..o i,
PIN ..o, Tel.NO...oiiiie e,
B. (a) University Registration No.. R o |

(if already a student of Cal cutta UnlverSIty)
(b) Requirement of Hostel Accommodation (if admitted) : Yes/No...................

C. 1. (@) Specify Honours subject ( or its equivalent ) at the Graduation level:
(b) Specify percentage of marks obtained in Honours (or its equivalent) subject:



2. Academic Qualification:

Sl Y ear Degree Institution Board/University Major Subjects | (Aggregate
No. | (in Combination Marks*
descending obtd.)
chronology) (Total
Marks)

*Indicate Marksin respect of Honours Subject.

3. Nameof BanK.......cooveiiiiiiie . DDNO. ... dt.........
AMOUNERS. ...

Attested (with seal)

D. Declaration :
1. By Applicant:

If any of the above statements are found to be incorrect, or if it isfound that | have in any way
contravened the provisions of the rules and regulations relating to eligibility for prosecuting studies at the
Post-Graduate Class or relating to eligibility for taking the University Examination after such studies, my
admission will be liable to be cancelled and | shall not be entitled to refund of fees paid by me. Also, | bind
myself to abide by the code of conduct and discipline as may be enforced by the authorities from time to
time.

Signature(infull)..........ooooiii i Date......covvvveeiieeie e,

2.By Father/Guardian ;
| certify that the above statements are true.

Signature(in Full)..........ooiii Date....coooviiiiiiii

N. B.-* Photocopies of relevant supporting documents (duly attested) are to be submitted along with the
Application Form and the originals of the documents are to be produced at the time of submission.



